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The rapid development of neural networks and their active integration into all spheres
of society form new requirements for modern man. Resilience, media literacy,
adaptability, and critical thinking have become essential prerequisites for effective
interaction of the individual with digital reality. New challenges of modernity, including
artificial intelligence, necessitate a rethinking of the significance of the virtual world for
effective collaboration in the cultural environment. The purpose of the article is an
extended analysis of the impact of digitalization on socio-cultural dynamics and
changes in the cultural values of new generations. The methodological basis of the
article was formed by taking into account the priority principles of implementing
systemic research, based on an integrated approach. In order to fully disclose the issues,
several theoretical research methods were used, in particular, historical-philosophical
and philosophical-culturological methods, holistic and systemic analysis, synthesis,
methods of comparison, generalization, and others. The article examines the key ethical
dilemmas of using artificial intelligence and analyzes the philosophical principles of
responsibility in the field of digital technologies. The relevant risks and potential
benefits of the global digitalization of public space for the cultural development of
society are highlighted. It is emphasized that modern algorithms and virtual reality
affect the understanding of reality, freedom, individuality and social interaction, which
can potentially lead to a destructive transformation of the personality, its excessive
absorption by the digital environment, and loss of identity. The main scientific
contribution of the study is to study the issues of changing human identity and the
concept of freedom, rethinking reality, the dynamics of the social structure and
epistemological problems of new digital generations, which is directly reflected in the
cultural sphere.

KEYWORDS

cultural values, social identity, artificial intelligence, digitalization, media space,
transformation, social networks, content, cultural identity, cultural globalization.


https://www.eu-scientists.com/index.php/fag
https://portal.issn.org/resource/ISSN/3041-248X
https://www.eu-scientists.com/index.php/fag
mailto:lopugaoi@ukr.net
https://doi.org/10.70651/3041-248X/2026.3.22
https://doi.org/10.70651/3041-248X/2026.3.22
https://www.eu-scientists.com
https://orcid.org/0000-0001-8916-6215
https://orcid.org/0009-0005-7848-4943
https://creativecommons.org/licenses/by-nc/4.0/deed.en

®dinocodia ra ynpasainag Ne 3(19) (2026)

* g

O B

Q
R
<

o T A

®INOCODIATA
YNPABJIHHA

e-ISSN 3041-248X

PHILOSOPHY: AND
GOVERNANCE

dinocodis Ta ynpaBiHHA

https://www.eu-scientists.com/index.php /fa

Ky/sibTypa B yMOBaxX pO3BUTKY LUTYYHOTO iIHTEJIEKTY: BUKJIUKHU
colliaJIbHIN iJ6HTUYHOCTI

Opecra l. Jlonyra

1* e QOuer B. CosioBHOB " 2

1 Odecwkuli HayioHarbHUT yHisepcumem imeti 1. I. Meunukosa (Ykpaiuna). loyenm kagedpu
Ky/1bmypo.io2ii, KaHO. gisoc. Hayk, doyeHm.

2 YkpaiHcbkulli iHcmumym Haykosux cmpameeitl (Ykpaina). 3acmynHuk 204108u hpas/iHHS, dupekmop
HayKko80-8udasgHu4020 yenmpy «llpozpec», yaeH HayioHabHOI cniaKu xcypHaaicmie Ykpaiu, uieH
HayionaawvHoi Beceykpaitcokoi My3uuHoi cniaku, 3acaysxceruli distu ecmpadHozo mucmeymaea Ykpainu.

* Aemop-KopecnoHdenm, e-mail: lopugaoi@ukr.net

CTATTA

AHOTAILIA

JAocaioHuysbka

DOI:
10.70651/3041-
248X/2026.3.22

OmpumaHa:
16.02.2026 p.
Ipuiinsama:
20.03.2026 p.
OnyéaikosaHa:
24.03.2026 p.

AsmopcbKke npago
© 2026 aBTOpPaA

©08

Lleti mesip
JIYeH3080HO HA
ymosax Jliyensii
Creative Commons
«I3 3a3HaveHHAM
Aemopcmesa -
HekomepyitiHa 4.0
MixcHapodHa»
(CC BY-NC 4.0).

OPEN ACCESS

CTpiMKUH PO3BUTOK HEHPOHHUX Mepex Ta ix akTUBHa iHTerpauisa B yci cdepu
KUTTEAIANBHOCTI cycnizbcTBa (GOPMYyIOTh HOBI BHMOTM [0 Cy4YacHOI JIIOJHUHHU.
PesuybeHTHICTE, MeAiarpaMOTHICTb, AAANTHUBHICTb, KPUTHUYHE MUCJEHHS CTaJu
HEeBiZ EMHUMHU IepeAyMoBaMH e(deKTHBHOI B3aeMoAil ocobucrtocti 3 1nudppoBoOIO
peasnbHicTIO. HOBI BUKJIMKM CY4aCHOCTI, cepeJ, AKUX i INTYYHUH iIHTeIeKT, 3yMOBJIOIOTh
HeOoOXiAHICTh NmepeoCMUCTEHHSI 3HAYMMOCTI BipTyasbHOTO CBiTY A/ edeKTUBHOI
Kosnabopanii B KyJAbTypHOMY cepefoBulli. MeToo cTaTTi € pO3LIMpeHUHN aHaJi3
BIIMBY LHdpoBizallii Ha COLiOKYIbTYPHY JUHAMIKY Ta 3MiHY KyJbTYPHUX LiHHOCTEHN
HOBHMX MOKOJIiHb. MeTojoJsioriuHa ocHoBa cTaTTi ¢opMyBajacsi 3 ypaxyBaHHAM
NpIOpUTETHUX TNPUHLMIIB peasisallii CUCTEMHUX [AOCJAi[KEHb, Ha OCHOBI
KOMIIJIEKCHOTO MiZIX0Ay. [3 MEeTOI0 MaKCMMa/bHO OBHOTO PO3KPHUTTS MPO6JIEMATUKHU
6y/10 BUKOPHUCTAaHO HU3KY TeOPeTHUYHUX MEeTOJIB JOC/i/KeHHs, 30KpeMa, icTopuKo-
dinocodcbkuit Ta PpistocodPcbko-KyAbTYpOIOriYHUN MeTOH, LiJIiCHUIN Ta CUCTEMHUN
aHaJi3, CHMHTe3, MeTOJU IMOpIBHAHHA, y3arajJbHeHHd Ta Jedki iHWI. Y cTaTTi
pO3TJIAHYTO KJIIOYOBI eTUYHI JAWIeMU BUKOPUCTAHHA IUITYYHOrO IHTEJIEKTY,
npoaHasi3oBaHo ¢inocodcebki 3acazu  BigmoBigasbHOCTi Yy chepi 1mubpoBHX
TeXHOJIOTii. BUOKpeMJieHO [OTHYHI PU3WKH Ta NMOTEHLiMHI mepeBaru rjob6anabHOI
nudposisanii cycmiJibHOro NpocTOpy A/ KYJbTYPHOIO PO3BUTKY CYCHiJIbCTBA.
AKILIeHTOBaHO, L0 Cy4YacHi aJITOPUTMU Ta BipTya/bHa peasbHICTb BIJIMBAlOTb Ha
pPO3yMiHHS peasibHOCTi, CBO6GOAM, iHAMBIAyasbHOCTI Ta cycmibHOi B3aeMopii, 1o
NMOTEeHLilfHO MoXke NPU3BECTH [0 [JeCTPYKTHUBHOI TpaHcdopmauii ocobucrocti, ii
Ha/IMipHOT'0 NOTJIMHAHHSA [TUGPOBUM CEPEJOBUIIEM, BTPATH iZIeHTUYHOCTi. OCHOBHHH
HayKOBUH BHECOK JAOCJi[PKeHHS MOJATa€E y AOC/Ai[P)KeHHI NMUTaHb 3MiHHU JIIOJCHKOI
ifleHTUYHOCTI Ta NOHATTS CBOGOAM, TEPEOCMHUCJEHHSI PeaJbHOCTi, JUHAMIiKH
coLia/JIbHOI CTPYKTYPH Ta eMiCTeMOJIOTIYHUX NP06JIeM HOBUX IIUPOBUX MTOKOJIiHb, 110
3HaXOAUTb 6e3nocepeiHE BijoOpakeHHS Y KYJAbTYpHiit chepi.

K/IIOYOBI C/IOBA

KyJbTYPHI IIIHHOCTI, collia/ibHa iIeHTUYHICTb, IITYYHUH iHTEJEKT, ITMPpoBi3allis,
MezianpocTtip, TpaHchopmalis, coujajJbHi Mepexi, KOHTEHT, KYyJbTypHa
ileHTUYHICTb, Ky/JIbTYpPHa IJ106asi3alis.
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1. Introduction

In the current time of active geopolitical dynamics, the dominance of digital services increases the
threat of influencing people’s social perception of themselves and others, which can lead to the loss of
national and cultural identity. Transformations of cultural values of digital generations require special
attention, because now the possibilities of the media are positioned as the main tools for the formation
of identities, and society itself lacks critical thinking and media literacy.

New challenges of our time, including artificial intelligence, necessitate a rethinking of the
importance of the virtual world for effective collaboration in the cultural environment. In such a
situation, the cultural sphere is not only a tool for artistic communication and strengthening social
identity, but also an effective means of influencing public consciousness and countering disinformation
attacks and manipulative influences.

2. Literature Review

Conceptual publications by R. Manara, M. Weber [13], A. Wijaya [20], were devoted to the studied
issues. The authors note that cultural identity directly affects national sustainability, and the
introduction of digital technologies into the cultural space changes the format of preserving cultural
heritage.

As a result of studies on the multifactorial impact of digital media, social networks, and artificial
intelligence on the dynamics of cultural values, M. Kulyniak [11] found that new media contribute to the
consolidation of interlingual connections through the exchange of information and experience. M.
Bourreau et al. [3] found that digital media include components and methods for implementing the
emotional, evaluative, and expressive components of speech, and concluded that vocabulary aptly used
in a comment or post on social networks is rapidly gaining popularity and spread by users. This allows,
among other things, the spread of a manipulative context.

Scientific research by industry researchers is focused on modern best practices in the field of
countering manipulative influence. In particular, . Hurova, Y. Shkurov [9], E. Osipova et al. [ 14] note that
the digital space allows rethinking and adapting traditional cultural norms to the conditions of
combined communication, which is visual and fast.

The publications of K. Bryhider [4], M. Jamalova [10], J. Lozic, K. Cikovic [12], where an in-depth
study of cultural and value dynamics in digital media is conducted, are seen as relevant. Scientists have
analyzed several innovative media practices and found that cultural innovations spread most rapidly
through social networks, and modern neural networks have a significant impact on the formation of
personality, offering new forms of self-expression and, at the same time, risks to the stability of the
human “I”.

Without detracting from the achievements of scientists, it is necessary to note the low level of
research on the evolution of markers of cultural values in the content of the modern digital media space,
which requires additional efforts of theoretical and practical scientific direction.

3. Problem Statement

The main goal of the study is an extended analysis of the impact of artificial intelligence and
digitalization on socio-cultural dynamics.

4. Methods and Materials

To solve the tasks set in the work, a set of general scientific and special research methods is used:

— retrospective analysis - to study the state of scientific development of the problem of the
impact of digitalization on the development of cultural practices;

— analysis and synthesis - to study national and cultural identity, which could serve as a basis for
determining positive and negative factors influencing the transformation of cultural values in digital
generations;

— generalization and systematization - to systematize the conceptual and categorical apparatus
and determine key categories and concepts;
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— statistical and predictive research - to study the state of development of the media space, the
level of trust in content, etc.;

— generalization and grouping - to highlight key narratives related to cultural identity and the
digital environment, the author identifies positive and negative factors of influence in the context of the
transformation of cultural values in digital generations;

— graphic method - for visual generalization of information.

5. Results and Discussion

Society is currently at the stage of radical transformation, which can change the trajectory of
development in the context of greater interactivity and the impact of digital technologies. The key
aspects of these processes are: changing human identity and the concept of freedom, rethinking reality,
changes in the social structure, and epistemological problems. In a philosophical sense, the potential of
artificial intelligence and digitalization in the context of influencing the development of society is
endowed with a dualistic character. It forms both a space of opportunity and a space of threat at the
same time. All this directly affects the formation of cultural values of new generations.

Social transformations lead to changes in the worldview, values, and way people interact, because
information technologies affect the understanding of individuality, reality, freedom, and social
interaction, shaping digital identity, blurring the boundaries between the virtual and real worlds [15].
The same technologies actualize issues of freedom and privacy, digital inequality, manipulation and
ethics.

Given the global trend of digitalization of society, information messages are gaining signs of
unhindered accessibility for a wide audience of consumers. Virtual communication provides more
freedom. This freedom refers to:

— ethical and value characteristics, which imply the absence of barriers in cultural priorities;

— cognitive characteristics, which allow for wider use of information resources;

— emotional characteristics, which involve reducing stress tension through gamification, the use
of “stream of consciousness” in writing, and the transfer of fears and complexes to the virtual plane [1].

The most important aspect of communication is the presentation of oneself to the Other, the
presentation of one’s image, beliefs, interests, feelings, etc. Self-presentation becomes ontologically
important because in the information world, life functions according to the principle: if you are not
online, you do not exist.

At the same time, the inertia of language habits of part of society remains a challenge, which
justifies the need for further measures to support independent media workers and the introduction of
programs for the formation of critical thinking and media literacy in the educational system.

Cultural values transformed into a digital format open up new opportunities for the promotion of
cultural heritage among young people and a wider audience. Such potential areas include digital copies
of architectural monuments, virtual galleries of paintings and sculptures, digitized texts, databases,
static and moving images, audio, video, graphics, software, etc.

At the same time, the active integration of digital technologies into all spheres of human life has
led to the emergence of a new type of culture - digital culture, endowed with the ability to level spatio-
temporal restrictions. Art often acts as an effective means of self-identification of the younger
generation, a marker of their values; at the same time, there is a combination of fundamentally different
styles that were previously considered incompatible, which indicates the level of acceptance and
openness, the opposition of the local versus the global, the growth of the importance of art as a way to
assert one’s own cultural and national identity [18].

It should be noted that the perception of reality and ethics by generations Z and Alpha has been
influenced by “clip thinking” and the democratization of media content, with social networks being the
most popular sources of content consumption (Fig. 1).

Media content is actively involved in the formation of a “new ethic”: promoting the values of
inclusivity, mental health and environmental awareness. Influencers actively raise important social
issues, which are more important for a young audience than official sources.

Oversaturation of information, as well as the continuous absorption of a large amount of
multifaceted news in a short period of time, can cause considerable harm to the younger generation
[21]. Media literacy is defined as the ability of citizens to critically evaluate information messages,
distinguish reliable sources, and detect manipulations and fakes. Increasing media literacy is one of the

4
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strategic directions of the state information policy, which ensures the formation of a conscious,
propaganda-resistant society [17]. The urgency of the problem is growing due to the digital
transformation of the media environment, the growing influence of social networks and the lack of
proper institutional, legal and managerial support for these processes.
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Figure 1. Dynamics of Ukrainian society’s trust in media resources during the Ukrainian-Russian
war, %
Source: [16].

Without leveling several positive factors of digitalization that affect the transformation of cultural
values among digital generations (Table 1), the development of the cultural sphere to strengthen social
identity should be carried out with the active participation of state institutions [2].

Countering disinformation is not only a technical task, but also a humanitarian mission that
requires educational efforts, enlightenment, and media literacy of the population. An example of the
effectiveness of involving innovative digital tools in fact-checking processes is the Ukrainian initiative -
the Perevirka chatbot, which automatically recognizes the type of information, differentiates it, filters
spam, compensating for the limited time resources of journalists. The bot operates within the
framework of the successful Gwara Media platform [8], which specializes in countering disinformation.

The concept of Gwar Media is based on the potential consequences of fakes on people’s behavior
- wrong decisions, panic, etc. The company’s activities have received numerous positive reviews at the
international level (Free Media Award, Eurozine and others), and the fact-checking department is part
of the IFCN International Fact-Checking Network.

In the context of rapid digitalization, it is important to ensure access to information and
communication technologies for all states, regardless of their level of economic development. Otherwise,
a new format of global inequality will be formed, where some countries will be able to form the rules of
the game in cyberspace, while others will be forced to passively accept them [6].

That is why the international community must invest in the development of cyber capabilities of
developing countries, provide them with technical assistance, staff training, and transfer of knowledge
and technology. Such an approach will contribute to the formation of an inclusive, secure and resilient
digital ecosystem that will meet the interests of all states [7; 19].

It can be argued that society is currently in a stage of radical transformations, which can change
the trajectory of cultural development in the context of greater interactivity and the impact of digital
technologies. The key aspects of these processes are changes in human identity and the concept of
freedom, rethinking reality, changes in the social structure, and epistemological problems.
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Table 1. Key factors of the impact of digitalization on the cultural values of the younger
generation
Nature of

Factor the impact Initiatives

The ability to easily learn about other cultures by sharing photos,
Positive videos and stories from your own lives and the lives of compatriots
on social networks
Access to cultural heritage in virtual space (architectural

Building communities
in the digital space

Digitization of cultural

. Positive . . .
heritage v monuments, works of art, films, up-to-date information, etc.)
No restrictions on Positive Continuous expansion of the audience, resulting in extensive
global communication intercultural dialogue and cultural exchange
. . Quick access to a large number of compatriots with the ability to
Leveling the space-time . . : .
Positive communicate with a whole group of people at the same time, even
aspect . .
with those who are currently unavailable
. . . Inabili irtual for technical r ns - prolon
Technical imperfection Negative ability to use virtua space fo technical reasons - prolonged
power outages, natural disasters
Regulatory and Negative The possibility of banning the use of digital space tools in totalitarian
institutional impact § regimes
. . The vulnerability of the digital spatial system is a factor of
Cybersecurity Negative . . Y & p y
manipulation

Source: Generated by the author.

Modern algorithms and virtual reality can potentially lead to destructive transformation of the
personality, excessive absorption in the digital environment, and loss of identity. Based on the
substantiation of the philosophical foundations of the responsible use of technologies, specific ethical
principles of their integration into modern algorithms can be distinguished:

— respect, protection of human rights and fundamental freedoms and human dignity;

— prevention of threats of depersonalization, discrimination, oppression;

— providing variety and choice;

— safety and security;

— protection of personal data;

— sustainability of the development of society;

— promoting the strengthening of cultural and national identity.

There is also a need to strengthen control over the information space, including by controlling
communication and promoting manipulative narratives on social networks.

6. Conclusions

In a philosophical sense, the potential of digital technologies in the context of influencing the
cultural development of society is endowed with a dualistic character. It forms both a space of
opportunities and a space of threat: it provides access to cultural heritage in a virtual space with the
possibility of simultaneous communication with a large community of people, contributes to the
strengthening of self-identity, at the same time it is accompanied by technical limitations, cyber threats,
risks of cultural globalization, with the loss of national and cultural identity, the vulnerability of the
digital space system as a factor of manipulation.

The new type of identity has a high level of dynamism with the predominance of visually-oriented
content over textual content. With the increasing amount of information available from all sides, this
new type of identity seeks an authentic experience in the “noise”.

The active integration of digital technologies into all spheres of human life has led to the
emergence of a new type of culture - digital culture, endowed with the ability to level spatio-temporal
restrictions. Art often acts as an effective means of self-identification of the younger generation, a
marker of their values, which indicates the level of acceptance and openness, the opposition of the local
versus the global, and the growth of the importance of art as a way to assert one’s own cultural and
national identity.

The long-term improvement of cultural digital policy in Ukraine should be focused on the
expanded integration of the Ukrainian language, the popularization of national culture and the support
of high-quality Ukrainian-language content in the media space.
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